


IT WORKS!

40%

Offering vegetables in two
locations can result in students
taking up to 40% more

Giving healthy food choices fun,
descriptive names - for example,
calling green beans “supercharged
green beans” - can increase
consumption by over 30%

“I really appreciate the partnership with
the B.E.N. Center and the work Smarter
Lunchrooms has done across this country
to encourage children to eat healthier
meals. What's really beneficial is that the
whole entire initiative has science to back
itup”

Katie Wilson
Deputy Under Secretary

Holding recess before lunch
can increase vegetable and
fruit consumption by 54%

Offering sliced fruit can
increase student consumption
by over 70%

“Strategies like Smarter Lunchrooms
give schools simple, actionable, low-cost
steps that help make sure that the
healthy food on kids' plates ends up in
their stomachs.’

Tom Vilsack

United States Secretary
of Agriculture

for Food, Nutrition and Consumer Services

For Scorecard Visit:

Moving fruit from a stainless
steel tray to a colorful fruit
bowl can double sales

Suggesting students take a fruit
can increase the number of
students eating (not just taking)
a fruit by as much as 70%

“We started implementing the Smarter
Lunchrooms Movement techniques and
we saw an increase in our fruit selections
by putting those fruits at the point of sale.
Weve also seen an increase in the white
milk ... so we are seeing choices made by
the students have improved drastically.”

Director of Child Nutrition
Hoover City Schools
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